


ABM ISN'T ONE-SIZE-FITS-ALL: WE WORK WITH YOU TO UNDERSTAND WHAT
HAS WORKED FOR YOUR SALES TEAM AND SCALE T THROUGH MARKETING
IN A WAY THAT IS ACHIEVABLE FOR YOUR BUSINESS.

WHAT YOU'LL GET

program governance in an ABM

playbook.

Targeted content: Personalized
content creation: emails, landing

pages, ads, and supporting collateral.

Integrated marketing execution:
Nurture programs, paid and social

media management, and sales

enablement.

Strategy development: Plans for Measurement plan: Performance
coordinated sales and marketing reports on marketing engagement
processes, measurement, and and sales revenue tracking.

Technology assessment and
integration: Phased plan for

technology development and a

strategy for data procurement.

START ABM WITH WHAT YOU HAVE—INNEW WAYS,

GETIN TOUCH AT:

AFTER THE PILOT

In addition to an ABM strategy and consultation, our team also provides:

CREATIVE AND
CONTENT DEVELOPMENT

We develop content that
pushes past the boundaries of
traditional B2B marketing into
the kinds of experiences that

MARTECH

You get a team of marketing
technologists to help you
align your martech to your

strategy and business goals
and to get it to work seam-
lessly with the rest of your

MARKETING
ANALYTICS

We treat analytics as an
end-to-end practice for any
project, campaign, or

program—because it doesn’t just
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give you reporting and insights, it
ensures that essential strategy,
infrastructure, and management
is in place so you can collect the
right data, the right way.

build relationships, solves
problems, and turns customers
into devoted advocates.

marketing and sales tools—so
you get the most out of your
investment.

vesler @

yesler.com -« hello@yesler.com « 206.512.8946




